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1. OIUC HABYAJIBHOI JIUCHUILIIHA

HajimeHyBaHHSI IOKA3HUKIB XapakTepuCcTHKA IUCHHUILIIHA 32
dbopMaMu HaBYaAHHSA
JeHHA
Bug gucuuriinu O00B’s13K0Ba
MoBa BHK/IaJaHHs, HABYAHHS Ta OL[IHIOBAHHS aHTIIACHEKA
3arajJbHUI 00CST KPEIUTIB/TOIMH 3 kpenutu /90ros.
Kypc 2
Cemectp 3
KinpKicTh 3MICTOBHUX MOJTYJIIB 3 PO3MOJILIOM: 2
OOcsr KpeauTiB 3
OOcsT roMH, B TOMY YHCIII: 90
AynuTopHi 36
MoynbHUM KOHTPOJIb 4
CemecTpoBH KOHTPOJIb 30
CamocriitHa po6oTa 20
dopmMa ceMeCcTPOBOTO KOHTPOJIIO eK3aMeH

2. MeTa T2 3aBI1aHHA HABYAJILHOI AUCHHUILIIHA

MeTow Kypcy € O03HalOMIJICHHSI CTYJCHTIB 3 OCHOBHHMHM CTPATETisIMH YCHOTO W MHUCHMOBOTO
nepekiaxy Ta BAOCKOHAJEHHS IepeKsafo3HaByoi mnpodeciiiHoi KoMIeTeHuii 3 mepeknany i
ajanTaii MbkHapoIHO1 iHpopMarii y JTOKaTbHOMY MEAialipoCTOPi BiIMOBITHO IO MEHTAIBHOCTI,
COLIIOKYJIbTYPHUX Ta MPABOBUX HOPM LILIbOBOI ayTUTOPIi.

3aBaanuam kypcey «Ctpaterii yCHOTro i NHCbMOBOI0 NepekJaay» € GopMyBaHHS HACTYIHHUX
KOMITIETEHTHOCTEH:

3K 1 3patHicTh COUIKYBaTHCA JEPKABHOIO MOBOIO SIK YCHO, TaK 1 TUCbMOBO.

3K 4 YMiHHS BUSBIIATH, CTABUTH Ta BUPILITYBAaTH MIPOOIEMH.

3K 5 3parHicTh npaltoBaTH B KOMaH/I1 Ta aBTOHOMHO.

3K 6 31aTHiCTh CHIKYBATHCS 1HO3EMHOIO MOBOIO.

3K 7 3natHicTh 10 aOCTPaKTHOTO MHUCIICHHS, aHAJI3y Ta CHHTE3Y.

3K 8 HaBuuky BUKOPUCTAaHHS iHOPMALIHHUX 1 KOMYHIKAI[IHHUX TEXHOJIOTIH.

3K 12 3paTHICTh reHepyBaTH HOBI 171€1 (KPEaTUBHICTB).

@K 5 YcBioMiaeHHS METOA0IO0TTYHOT0, OpraHi3aliifHoro Ta mpaBoBOro MiAIPYHTs, HEOOXiTHOTO
JUISL TOCIIIJKEHb Ta/a00 1HHOBALIHUX po3po0O0K y raimy3i (piyosorii, mpe3eHTanii ix pe3yapTaTiB
npodeciiiHiil CIUTBHOTI Ta 3aXUCTY 1HTENEKTYaJbHOI BIACHOCTI HA pe3yJbTaTH JIOCIIIKEHb Ta
IHHOBAIIIH.

@K 6 3maTHicTh 3aCTOCOBYBATH MOTTUOIEH] 3HAHHS 3 00paHOoi (HiTOIOTIYHOI creriami3zamii s
BUpIIIEHHS MTpodeciiiHNX 3aBaHb

®K 8 YcBinOMIIEHHS POl €KCIIPECUBHUX, EMOIIIHHUX, JIOTIYHUX 3aC001B MOBH IS AOCSTHEHHS
3alTAHOBAHOTO MParMaTHYHOTO PE3yIbTaTy.

@K 9 MoBneHHeBa: BOJOMIHHS JIEKCHYHUMH, I'paMaTUYHUMHU, opdorpadidyHUMH MOBHHUMH
3HAHHSMHU 1 HaBUYKaMHU aHIIiicbkoi MoBU Ha piBHI Cl; 3HaHHS CEMaHTUKH, CIOBOTBOPYOI i
CUHTAKCUYHOI CTPYKTYpH, (YHKII B peYeHHI H TEKCTi, JIEKCUYHOI MOJiceMii, aHTOHIMIi,
0co0MBOCTEH (hpazeosorii A CTPYKTYPHOI OpraHi3allii TeKCTy Ta BUPaKEHHS! KOMYHIKaTHBHOT
IHTeHLI].

®K 10 KomyHikaTuBHa: YMIHHS BECTH Jiajor, moOyaoBaHUN Ha peajbHIA a00 CUMYJIbOBaHii
CHUTYyaIlil Ta BIJIbHO BECTH PO3MOBY aHIJIIHCHKOIO MOBOIO 3 HOCISIMU MOBH; 3/1aTHICTh BUKJIAJaTu
CBOIO JTyMKY BIJIITOBIAHO JI0 MEBHUX THUIIB TEKCTY 3 JOTPUMAHHIM MapaMeTpiB KOMYHIKaTUBHO-
CTHJIICTUYHOI JOIILHOCTI Ta MOBHOI ITPaBUIILHOCT1; BOJIOAIHHS Pi3HOTATY3€BUMH i aCTIEKTHUMU
0a30BHMU 3HAHHSAMU /IS IEPEKIIAAALBKOIO CYIIPOBOY.

@K 11 Ilepexsaganpka: BOJIOAIHHS Cy4YaCHUMHU TEXHOJIOTISIMU Ta MPOTpaMHHUM 3a0e3MedyeHHsIM
1 poboTH 3 OaHKaMHU TEpeKIaanbKoi MmaM ATi, KOPIycaMH, €JICKTPOHHUMH CJIOBHUKAMH 1
0a3aMu TaHKUX; 3HaHHS crenn(IYHUX NepeKIaalbKuX Tpanchopmartiii, yMiHHs X 3aCTOCOBYBATH
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y MepeKyIaji pi3HOKAHPOBUX TEKCTIB, OO MPAIIOBATH 3 MAIIMHHUM TIEPEKIIAA0M, MOCIiJOBHUM
YCHUM Ta XyZO0XHIM MEPeKIalalibKuM CyIpOBOIOM

3. Pe3yJbTaTH HABYAHHS 32 JUCHHILIIHOIO

ITo 3aKkiHYEHHIO KypPCY OYIKY€THCS:

I[IPH 1 OwuiHioBaTH BJacHy HaBYaJIbHY Ta HAyKOBO-TpodeciiiHy MAisbHICTB, OymyBatu i
BTUTIOBATH €()EKTHUBHY CTPATETII0 CAMOPO3BUTKY Ta MPO(ECciitHOro caMOBIOCKOHAICHHS.

[1PH 2 YneBHEHO BOJOITH JIEP>KaBHOIO Ta 1HO3EMHOI0 MOBAMH JJIsl peaii3allii HMCbMOBOI Ta
yCHOT KOMYHIKaIlli, 30KpeMa B CHUTyaIlifx MpopeciiHOro W HayKOBOI'O CIJIKyBaHHS,
NPE3EHTYBATH PE3yJIbTAaTH JOCHIKEHb AEP>KaBHOIO Ta IHO3€MHOIO MOBaMH.

ITPH 3 3acTtocoByBaTu CydacHi METOJMKH 1 TEXHOJIOTI, 30KpemMa iH(popMalliifHi, I yCIIITHOTO
i eeKTUBHOTO 3AiliCHEHHS TpoQeciiiHOl MisSTbHOCTI Ta 3a0e3MMeUeHHs SKOCTi JOCTIKEHHS B
rajxysi repMaHchkoi ¢inomorii

I1PH 5 3HaxoauTH ONTHMaNbHI NUISIXU €PEKTHBHOI B3aEMOAII y MpoeciifHOMY KOJIEKTUBI Ta 3
MpeICTAaBHUKAMU 1HIINX TpOodeCciiHUX TPy Pi3HOTO PiBHS

[TPH 9 Xapaktepu3yBaTH TEOPETUYHI 3aca i (KOHILEIIIi1, KaTeropii, IPUHIIUIH, OCHOBHI IIOHSTTS
TOIIIO0) Ta MPUKJIA/IHI aCTICKTH B MEPEKIIa03HABCTBI Ta reépMaHChKii (iI0JIoTii.

ITPH 10 36upaTu i cucTemMaTu3yBaTH MOBHI, JIiTEpaTypHi, (OIBKIOPHI (haKTH, IHTEPIPETYBATH U
NepeKIajaTi TEeKCTU PI3HUX CTUIIIB 1 KaHPIB aHTJIIHCHKOIO Ta YKPATHCHKOK MOBAMHU.

I[IPH 12 JortpumyBatucs mpaBuia akaaeMmidHoi ngoOpodecHocti IIPH 13 JoctymHo #
apryMEHTOBAHO MOSICHIOBATH CYTHICTh KOHKPETHUX (DIJIOJOTTUHUX MUTaHb, BIACHY TOUKY 30pY Ha
HUX Ta i1 OOTPYHTYBaHHS K (axiBIsAM, TaK 1 IIUPOKOMY 3arairy, 30KpemMa oco0am, siki HABYar0ThCs
ITPH 13 JlocTynHO i apryMeHTOBaHO MOSICHIOBATH CYTHICTh KOHKPETHUX (DIJIOJOTIYHUX MMUTaHb,
BJIACHY TOYKY 30py Ha HHX Ta ii 0OTpyHTYBaHHS SK (paxiBIsIM, TaK i IIUPOKOMY 3araiy, 30KpeMa
0cobaM, sIKi HaBYarOTHCS

[1PH 14 CrBoproBatu, aHai3yBaTH i peAaryBaTi TEKCTH PI3HUX CTUIIIB Ta KaHPIB

ITPH 16 BukopucroByBaTH clieliani3oBaHi KOHIENTYa bHi 3HAHHS 3 00paHoi (is10J0T14HO] ramy3i
JUTSL O3B’ I3aHHS CKJIQJHUX 3a/1a4 1 Mpo0JeMm, 1110 MoTpeOdy€e OHOBJICHHS Ta IHTErpallii 3HaHb, 4aCTO
B YMOBaX HETOBHOI/HEAOCTaTHBHOI 1H(OpMaIlil Ta CynepedIMBIUX BUMOT

I[TPH 18 Bomomitu iHo3emMHOO MOBOI Ha piBHI Cl isi BUIBHOTO MHUCBMOBOTO W YCHOTO
nepeksiany, 3a1HCHEeHHS MpodeciitHoi KOMYHIKAIi1 1 Mi>KOCOOUCTICHOTO CIIKYBaHHSI Ta IKICHOTO
npodeciiHOro BUKOPUCTaHHS, JUIsi poOOTH 3 PI3HOTaly3eBUMM M AacleKTHUMH 0a30BUMHU
3HAHHSAMM JUIS [IEPEKIIaIalbKOT0 CYIPOBOIY;

I[IPH 19 3actocoByBaTH 3HaHHS Ta BMIHHS y MNEpeKIaJalbKiil MpaKkTHULll 3 BUKOPUCTAHHSAM
HOBITHIX NE€PEKJIaJ03HAaBYMUX TEOPiH Ta iX IHTepHpeTaliid, MpOrpaMHUX NPOIYKTIB, €IEKTPOHHUX,
MEpEKEBUX, XMapHUX OaHKIB MepeKIaanbKkoi maM’ STl Ta yCixX TUIIB 1 (POPM CIOBHHUKIB.

ITPH 20 Bonoaitu mepekiaganbKo TEXHIKOI, 3HAHHSAMHU Teopil 1 MPaKTUYHHUMHM HAaBUYKAMU
NIPOEKTYBaHHS, KOHCTPYIOBAaHHSI, MOJICITFOBAHHS TPOLIECY MEPEKIIaay; CKIaaTH Pi3Hi BHIH TUIAHIB
JUI opraizauii mpouecy nepekiany. OOrpyHTOBaHO BUPILIYBAaTH NMUTAHHS peasizaiii HOpM
aBTOPCHKOT'O IIPaBa Ha MPAKTHIII



4. CTPYKTYPA NPOI'PAMH HAB‘IA:J.II)HOi JANCHUIVITHA
TEMATHYHUMU IIJIAH 1JIA AEHHOI @OPMH HABYAHHSA

Ha3Ba 3mMicTOBUX MOYJIiB, TEM Vcb Posnonin roguH Mixk BUIaMu pooiT
oro AynuropHa:
[Ipaktr | Moaynen | Cemec | Cam
W4HI ui TPOBHU ocTi
KOHTPOJIb 51 WHa
KOHTD
OJIb
3micTroBuii moayJab 1. Issues in Audiovisual translation.
Tema 1: Translating audiovisual products: 14 10 4
linguistic and cultural issues
Tema 2: Studying Localization and | 14 8 6
Adaptation of different audiovisual
products
MoayibHHAN KOHTPOJIb 2 2
Pazom | 30 18 2 10
3microBuii Mmoayab 2 Peculiarities of Translation and Adaptation
different types of texts in the WEB media.
Tema 3. Web media: different genres and | 14 8 6
stylistic peculiarities of Internet texts.
Tema 4. Specifics of computer translation. 14 10 4
The Difference between Translation and
Localization for Multilingual Web
Projects.
MonynpHUN KOHTPOJIb 2 2
Pazom | 30 18 2 10
[TinroToBKa Ta MPOXOKEHHS 30 30
KOHTPOJIBHHUX 3aXOJI1B
Ycworo | 90 36 4 30 20

5. MIPOT'PAMA HABYAJIBHOI IUCHUILITHUA

3MICTOBHM MOJIYJIb 1. Issues in Audiovisual translation.

Tema 1: Translating audiovisual products: linguistic and cultural issues

Ipakrnune 3anstrs 1. Translating audiovisual products: linguistic and cultural issues.
IMpakTunyne 3anarra 2. Textual and procedural strategies in AVT. Transediting in AVT.

IMpakrnune 3ansarTa 3. Media translation, multimedia translation, multimodal translation and

screen translation as components of AVT.

IMpakTunune 3auatrsa 4. Culture-specific references. Strategy of Cultural translation. Adaptation

of lexical and phraseological equivalents.

IMpakTuune 3anaTTa 5. Subtitling as translation procedure. Real-time subtitling and re-speaking

short films and movies’ trailers.

Tema 2: Studying Localization and Adaptation of different audiovisual products

Ipakruune 3ansTrs 6. Strategies of Localization and adaptation in AVT.
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IMpakTune 3ansarTs 7. Dubbing and strategy of adaptation of movies’ screenplays. Transediting
screenplays in the process of dubbing movies.

IpakTnune 3anarTa 8. Animated movies adaptation to local target audience. Voice-over.
Ipakrnune 3anstra 9. Studying Musicals Adaptations. Textual and procedural strategies in the
process of dubbing musicals.

3MICTOBUM MOJYJIb 2. Peculiarities of Translation and Adaptation different types of
texts in the WEB media.

Tema 3: Web media: different genres and stylistic peculiarities of Internet texts.

IMpakrnune 3anarrsa 10. Web media: studying different Internet texts. Forms of address and
discourse markers.

Ipakruune 3ansitrsa 11. Reframing in translation Newsletters, Press releases, sell sheets.
Bilingual sources of information. Adaptation of online shops information.

Ipakruune 3ansitrsa 12. Adaptation of media groups online resources

Ipakrnune 3auaTTsa 13. Translation online social audiovisual networks content. Subtitling video
from YouTube.

Tema 4: Specifics of computer translation. The Difference between Translation and
Localization for Multilingual Web Projects.

IpakTnune 3ansarTs 14. Specifics of computer translation. Online dictionaries, directories and
encyclopedias.

Ipakrnune 3ansarrs 15. The Difference between Translation and Localization for Multilingual
Website Projects.

IMpakrnune 3ausTTs 16. Best practices in Globalization International companies web content.
IpakTuyne 3anatra 17. Foreignization of Ukrainian corporate websites.

Mpakrnune 3ansarra 18. Translation International companies and groups blogging, online
promotional resources and viral adverts.

6. KOHTPOJIb HABYAJIBHUX JOCAT'HEHb

6.1. CucreMa onliHIOBAHHSI HABYAJIbHUX JI0CSTHEHb CTY/JAEHTIB

Bun misuisHOCTI . Monyns 1 Monyis 2
CTyJeHTa CE S o o o
A T om T m
SEE |8§ |55 | BE S
S8 E = S © Z E S \©
S a2 X E g 5 8 EE 5 8
£5° 2 o =9 ) Z 9
> = = =
BinBinyBanus 1 9 9 9 9
MPAKTUYHUX 3aHSITh
Po6ora Ha npakTuayHOMY 10 9 90 9 90
3aHATTI
BukonaHnHs 3aBIaHb I 5 2 10 2 10
caMOCTiiHO1 poOoTH
BukoHaHHsa MOy IbHOI 25 1 25 1 25
pobotu
Pazom | 268
PozpaxyHok koedirrieHTa 60/268 = 0,223




6.2. 3aB1aHH 1JI CAMOCTIHHOI po0OTH Ta KpUTePii OLIHIOBAHHSI.

3aBnaHHs JUISE CAaMOCTIHHOT pOOOTH CTYJICHTH BUKOHYIOTh Y BUIJISII NMUCHBMOBHUX IEPEKIIAIIB,
MEPeKIIaIiB 13 Bi3yalbHHM CYIpPOBOAOM (TIpe3eHTallii), AyOIrOBaHHS 3a JOIMOMOTOI THTPIB Y

B1J1€0, YCHOT'O BIITBOPEHHS ITiIFOTOBJICHOTO TIEPEKIIaIY.

Axanemi | bamu
3MiCTOBUH MOIYJIb Ta TEMH 3aBJIaHHS JIJIS1 CAMOCTIHHOT poOOTH YHUN
KOHTPOJ
b
1 2 3
3MICTOBHUM MO/Y.JIb 1. Issues in Audiovisual translation

Documentary films do not have accessible scripts. You are to provide one of | [Ipaktuun| 5
documentaries you like with script for your translator, who is subtitling it. € 3aHATTS
Children is the most emotional and grateful audience. Find non translated | Ilpaktuun| 5
short audiovisual product for children, translate it and share with group to | e 3amsarTs
analyze and explain problems of translation and adaptation audiovisual
products for children.

Bceworo 10

3MICTOBUM MOJYJIb 2.

Peculiarities of Translation and Adaptation different types of texts in the WEB media.
Create presentation about your online shop. Include promotional texts and | ITpaktuun| 5
different genres of Web media. Organize website localization by a group of | e 3anaTTs
translators.
Provide translation of one short article from multilingual encyclopedia. | I[Ipaktuun| 5
Analyze difficulties of translation. € 3aHATTA

Bceworo 10

6.3. ®opmMu NpoBeICHHA MOIY/JIbHOI0 KOHTPOJIIO HA KpUTepil OLiHIOBAHHS.

Moy nbHUM KOHTPOJIb CKIANAETHCS 3 YCHOI Ta MMCbMOBOI YaCTUHH. Y CHA YaCTUHA — JIUKTaHT-
nepekian abo ayairoBaHHs-Tiepekiaa. [luckMoBa yacTHHA — MEpeKIa pi3HUX BHUJIB TEKCTIB 3a

TEMaTHKOIO KypcCy.

6.4. ®opmMu nNpoBeeHHS CEMECTPOBOI0 KOHTPOJIIO Ta KpUTepii OLiHIOBAHHA.
dopma ceMecTpOBOr0 KOHTPOIIIO — 3aJIiK, OTPUMYETHCSI aBTOMAaTHYHO 32 Pe3yJIbTaTaMH

MMOTOYHOT'O Ta MOAYJBbHOI'O KOHTPOJIO.

dopma npoBeaeHHN eK3aMeHy: KOMOIHOBaHa (TMCHbMOBHIM MepeKial KOPOTKUX TEKCTIB 3
aHriiicbkoi MOBH Ha yKpaiHchKy (400 3HaKiB) Ta 3 yKpaiHCbKOI MOBHU Ha aHrJiicbky (400
3HAaKIB), i YCHUI MEpeKIIaj] pi3HUX BU/IIB TEKCTIB 3 IHO3EMHUX Ta YKPATHCHKUX JHKEPEIL.

TpuBasicTh npoBeeHHsi: yCHa yacTuHa — 20 XBWINMH, TUCbMOBA YaCTUHA — 60 XBUJIUH.

MaxkcumaJjibHa KiJibKicTh 0adiB: 40 6amiB. 3 Hux: ycHa yactuHa — 20 6aiiB, MUChMOBA

yactuHa — 20 Gais.

Kpwurepii oniHoBaHHA:

1. [TrucbMOBa YacTHHA OIIHIOETHCS 3 ypaxyBaHHSM PO3yMIiHHS TEKCTY-OpHUTIHATY
npykoBaHux 3MI Ta nmpaBUIBHOT HOTO Mepenadi MOBOIO TIepeKiIaly BUKOPUCTOBYIOUH Pi3HI
METO/M Ta MPUHOMHU TUCEMOBOTO Tiepekiany. [lepeknan 3 anrmiicekoi MoBu — 10 Gaitis,

nepekian y3 ykpaincekoi MoBu — 10 GaiiB (auB. Ta0un1.).
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2. YcHa 4acTHHa CKJIaJa€ThCs 3 MyJIbTUME/Iia epeKiIa]] 3a TEMaTHKOIO KypCy 3 aHIITIHCHKOT MOBH
— 10 GaniB, 3 ykpaincbkoi MmoBu — 10 6aniB (quB. TabII.).

Bun pobotu Kpurepii oriHroBaHHS

VY cHa BIiAIIOBIAb Maxkcumainbao — 20 6ais;

Kosxna rpamatuyna/nekcuyHa nmomMuika — minyc 0,5 6ana
KoykHa 3micToBHA mommika — MiHyc 1 6an

ITucemoBe MaxkcumansHo — 20 6ais
3aBJaHHs KoxHa rpamatnyna/nekcuyHa nomuika — miayc 0,2 6ana

KoskHa 3micToBHa momuiika — MiHyc 0,5 6ana

6.5. OpieHTOBHUII NepesTiK NUTaHb AJIsl CEMeCTPOBOr0 KOHTPOJIIO.

1.

Wbk WD

Different types of Audiovisuals, the influence of multimedia information on the target
audience.

Web pages related to Press media and peculiarities of headlines translation online.

Pragmatic and Sociocultural Adaptation in Translation online media texts.

Online Media Discourse and Communication Approach.

Translation and adaptation of Culture-specific Items (CSI) in online media.

Localization of international audiovisuals of online social channels (YouTube).

Adapting multilingual content to the target audience.

Different aspects of adaptation and localization content of life hack web sites.

The roles of popular personality and country-of-origin image techniques for the translation of
online adverts.

. Viral persuasion: issues in the translation of the viral advert.

. Film dubbing, its process and translation.

. Subtitling methods and team translation.

. Real-time subtitling and re-speaking.

. Translation in bilingual contexts: Different norms in dubbing translation.

. Localization for video games.

. Surtitles for Theatre as dominant type of translation.

. Translation and Adaptation different types of texts in the WEB media.

. Forms of address and discourse markers of Web media: Headlines and key words translation.
. Specifics of computer translation. Online dictionaries, directories and encyclopedias.

. Peculiarities of translation online shops information.

. The Difference between Translation and Localization for Multilingual Website Projects.




6.6. lIxana BinmoBinHoCTIi OLIHOK

PeiiTunrosa Oninka 3a 3HaueHHS OMiHKH
OIliHKA CTO00AJILHOI0
HIKAJIOK)

A 90-100 6auiB BigminHO — BigMiHHUN piBeHb 3HaHb (YMiHBb) B MeXKax
000B’SI3KOBOTO  Martepiajly 3 MOMKJIMBUMHU HE3HAYHUMU
HEIOJIIKAMU

B 82-89 GauiB Jyxe no0pe — TOCTaTHhO BUCOKWH PiBEHH 3HAHB (YMiHB) B
Mexax 00O0B’SI3KOBOTO Marepiainy 0e3 CyTTeBHX (IpyOmx)
TTOMHIJIOK

C 75-81 GamiB Ho6pe — B wnimomy pAoOpuil piBeHb 3HaHb (YMiHb) 3
HE3HAYHOIO KIJIbKICTIO TTIOMIJIOK

D 69-74 Ganis 3a/10BIIIBHO — IMOCEPEIHIN PiIBEHB 3HAHD (YMIHb) 13 3HAYHOIO
KUIBKICTIO  HEIOJIKIB, JOCTATHI [JId  IIOAAJIBIIOrO
HaB4aHHSA a00 mpodeciifHoT MisITBHOCTI

E 60-68 0aiB JlocTaTHRO — MIHIMaJIbHO MOXKIIUBUN JOMYCTUMHI PiBEHb
3HaHb (YMiHb)

FX 35-59 Ganis He3anoBinbHO 3 MOXKJIMBICTIO MOBTOPHOTO CKJIAJJAHHS —
HE3a/I0BUTbHUM PIBEHb 3HAHb, 3 MOXJIMBICTIO TTOBTOPHOTO
MEPeCcKIIalaHHs 32 YMOBH HAJIEKHOTO CaMOCTIHHOTO
JIOOTPAITFOBAHHS

F 1-34 GaiiB HezanoBinbHO 3 000B’SI3KOBUM TOBTOPHHUM BHBUEHHSIM
Kypcy — JOCUTh HH3bKHUN piBEeHb 3HaHb (yMiHbB), IO
BHMAarae MoBTOPHOTO BUBYCHHS JUCIIUILTIHA




7. HaBpyajbHO-MeTOAUYHA KapTa JUCHUILIiHA

Pazom: 90, npakTuuHi 3ausaTTa - 36, camocriiiHna podora — 20, MoaAyJIbHUIT KOHTPOJIb — 4

rOIUHHU

10

Moy

3micToBuii MmoayJas 1

3micToBUi MOAYJIb 2

HasBa monyis

Issues in Audiovisual translation.

Peculiarities of Translation and
Adaptation different types of texts in
the WEB media.

K-1p 6aniB 3a 134 134
MOJTyJIb™*
["'oguHu 10 8 8 10
Temu Translating Studying Web media: Specifics of
MPaKTHYHUX audiovisual Localization and different genres computer
3aHATh products: Adaptation of and stylistic translation. The
linguistic and | different audiovisual | peculiarities of Difference between
cultural issues | products Internet texts. Translation and
Localization for
Multilingual Web
Projects.
CamocriitHa 10(2x5) 10(2x5)
pobota
Buau MoysbpHa KOHTPOJIbHA poOoTa 1 MoynbHa KOHTpOJIbHA poboTa 2
MOTOYHOTO 25 GamiB 25 GaniB
KOHTPOJIIO
[lincymxoBuit Ex3amen (40 6aniB)
KOHTPOJIb

*KinpkicTh OaiiB 32 MOyJIb BUPaXOBY€ETHCS 32 HABYAJIbHY JISJIBHICTh
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Opranizauis ayauTopHoi po6oTn 3 qucuuiuiina «Ctparerii yCHOro i NHCbMOBOT0O

nepeKJIaay» Ml 4ac NpoBe/IeHHsI MOBTOPHOTO Kypcy
[Tnan poOOTH 3 HABUAIBHOI AUCIHUILTIHU
( popma KOHTPOJIIO — eK3aMEH)

AxaneMiuHui
KOHTPOJIb

No mapu Ha3Ba 3mMicTOBUX MOYJIiB, TEM

bann

3microBuii MmoayJab 1 Issues in Audiovisual translation.

Tema 1: Translating audiovisual products: linguistic and cultural issues

ITapa 1

Translating audiovisual products: linguistic and cultural
issues. Media translation, multimedia translation,
multimodal translation and screen translation as
components of audiovisual translations.

IIpaxkTune
3aHATTA

14

[Tapa 2

Dubbing and subtitling as translation and adaptation of
movies. Real-time subtitling and re-speaking. Culture-
specific references. Social projects of video translation
adopted to local cultures: Fan subs and Voice-over.

[IpaxkTune
3aHATTSA

14

Tem

a 2: Studying Localization and Adaptation of different a

udiovisual products

[Tapa 3

Localization for video games. Multilingual films adaptatio
lexical and phraseological equivalents with local language

IIpakTnune
3aHATTS

14

[Tapa 4

Studying Film Adaptations of Literature and Theater.
Different Modes of Adaptation. The dominant types of
multimedia translation.

IIpakTuune
3aHATTS

16

3microBuii MoayJsb 2 Peculiarities of Translation and
different types of texts in the WEB media.

Adaptation

Tema 3. Web media: different genres and stylistic peculiarities of Internet texts.

ITapa 5

Forms of address and discourse markers. Web media:
different genres and stylistic peculiarities of Internet texts.
Headlines and key words translation. Translation online
resources of media groups: newspapers and magazines.

[IpaxkTune
3aHATTS

16

[Tapa 6

Translation online social audiovisual networks content.
Subtitling video from YouTube. Translation International
companies blogging.

[IpaxkTune
3aHATTS

14

Tema 4. Specifics of computer translation. The Difference between Translation and

Localization for Multilingual Web Projects

ITapa 7 Specifics of computer translation. Online dictionaries, | IIpakTuune 14
directories and encyclopedias. Bilingual sources of | 3aasTTS
information. Peculiarities of online shops information.
[Tapa 8 The Difference between Translation and Localization for | IIpaktuune 16
Multilingual Website Projects. Translation online | 3aHATTS
promotional resources and viral adverts.
Po3paxyHok pedTHHroBHX 0aJjiiB 3 KoedinieHTOM
6 Kypc (hopma KOHTPOIIO — €K3aMEH )
. . Kinpkicte 6aniB | K-cTh oguHUIL
No Bun misnpHOCTI - 1 Bcroro
32 OJTMHMIIIO JI0 PO3PaxyHKY
BinBinyBaHHS IPaKTUUHUX 3aHSITh 1 8 8
2. | BukoHaHHs 3aBJJaHHS CaMOCTiiHOT poOoTH 5 6 30
3. | PoGoTra Ha mpakTUYHOMY 3aHATTI 10 8 80

MaxkcumanbHa KUIBKICTE OaiB: 118

KoediieHT po3paxyHKy peWTHHTOBUX 0ajiB craHoBUTh: 60 / 128 = 0, 468




